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As the NHS continues to recover from one of its most challenging 

periods to date, and we move to a new integrated system, we invite 

you to join us at our first hybrid HFMA summer conference. This 

event will highlight areas of good practice from across the UK, and 

will examine our continued transition to system wide working which 

presents enormous opportunities and challenges for health and 

social care leaders as we work towards a unified system that is 

patient, not organisation focused.

The conference will bring together the finance team from all sectors of 

NHS finance together, including providers, commissioners, mental health 

and community organisations, as well as those working at a system level. 

The HFMA three-day conference offers you the opportunity to reach out 

and engage with this audience in a variety of ways and is a chance not to 

be missed. A range of exhibition and sponsorship options are available 

across the conference to suit all types of marketing approaches and 

budgets.
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Headline sponsorship

This premium sponsorship opportunity offers a vast number 

of benefits throughout the conference. Not only will you be 

showing unrivalled support for the service and the 

association, this package also gives you comprehensive 

coverage and networking, branding and multiple profiling 

opportunities.

Benefits include:

Pre-conference

• full-page advertising in June issue of Healthcare Finance (conference 

edition)

• 2-month banner advertising on the HFMA website in the build up to 

conference (May/June)

• corporate logo on the conference section of HFMA’s website and used 

on all conference marketing

• 1 x electronic advertising campaign sent to all registered delegates
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During conference

• ability to dictate a live poll during a main stage session (to be agreed 

with the HFMA policy and research team)

• hybrid exhibition booth package:

• 4m x 2m stand in the exhibition hall in London

• booth in the virtual exhibition - with full company profile, live-stream 

with up to 10 colleagues or delegates, play case study videos

• live-chat function – chat directly with all delegates visiting your booth, 

participate in event-wide chat or directly contact delegates for private 

chat. 

• receive a list of all delegates to your booth

• deliver an online conference session as part of the workshops 

programme (subject to approval)

• access for the sponsor to main stage sessions

• recognition from the HFMA President at the opening conference address 

and throughout conference

• 2 x VIP places at the conference dinner 

• 2 x delegate passes to the conference (in London and online)

• provide literature to be included in the delegate bag

• corporate logo and optional hyperlink to a page of your choosing to 

appear in main reception area of the virtual event platform 

• short promotional film clips (maximum 30 seconds long) played on the 

virtual conference platform during breaks and before sessions start

• post-conference delegate list
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Video advertising

Video advertising sponsor 

Increase your brand awareness and showcase your products and 

services as we play at the start of main sessions online. 

Benefits include:

• short promotional film clips, up to 30 seconds long, played at the start of 

the main sessions

• access for sponsor to main stage conference sessions

• 3m x 2m stand in the exhibition hall in London

• booth in the virtual exhibition – with full company profile, live-stream with 

up to 10 colleagues or delegates, play case study videos, live-chat 

function

• receive a list of all delegates to your booth

• post-conference delegate list

Refreshment break / ad break sponsor

Get your products and services noticed after the main session as 

we play all ad break sponsors on repeat.

Benefits include:

• short promotional film clips, up to 30 seconds long, played during 

breaks and lunch 

• social media announcement recognising support of the conference

• access to main stage conference sessions

• optional exhibition booth package

• post conference delegate list
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Sub-plenary sessions 

The HFMA summer conference provides opportunities for 

commercial organisations to deliver thought leadership and 

engage directly with NHS audiences. Through our online sub-

plenary sessions, you have the opportunity to showcase your 

products and brand, either independently, or in conjunction with 

an NHS organisation. These sessions are consistently popular 

with clients, and deliver real-life, proven successes

Benefits include:

• delivery of online session to delegates (45 min)

• corporate logo featured on session slides 

• registered list of delegates for session

• access for the sponsor to main stage sessions

• pre and post-conference delegate list

• ability to do a live poll of delegates in the online session

• provide document to be hosted in the virtual delegate bag

• attendee data shared with you after the session

• visitor and engagement metrics can be shared post event

5



HFMA

Conference dinner sponsorship

This is the main social event of the programme, attended by 

all delegates and a select number of specially invited guests. 

This social gathering provides an ideal opportunity to 

complement exhibition space with brand messaging to all 

delegates through:

Benefits include:

• corporate branding around the dinner venue

• corporate branding to appear on a holding slide during the dinner

• 2 x VIP places at top-tables during dinner

• recognition by the HFMA president during opening speeches

• opportunity to provide branded favours

• 1 x full page advert in the June issue of Healthcare Finance magazine

• 2 x delegate passes (in London and online)

• Pre and post conference delegate list
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The exhibition – in London

This year we will be holding a face-to-face exhibition in London. 

Taking part in our face-to-face exhibition will enable your 

organisation to connect and engage with delegates in person or 

online, building your network and strengthening existing 

relationships with healthcare finance professionals.

Exhibition stand costs and benefits

Physical stand benefits include:

The package for a typical 3m x 2m stand comprises:

• 1 x double socket electricity supply

• Table and 2 chairs

• 150 word entry and colour logo on the online platform

• 2 x daily lunch passes

• 2 x tickets to the summer conference dinner 
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Stand sizes at £415 per m²

3x2 = £2,490

4x2 = £3,320

6x2 = £4,980

8x2 = £6,640

4x4 = £6,640

Alternate stand sizes may be available on request. 



The exhibition – online 

The HFMA annual conference virtual exhibition provides all the benefits of a 

physical conference without the budget and location challenges of a physical 

conference. Location does not matter in online exhibitions. You can manage 

your stand from anywhere and reach an even bigger audience. You can 

choose to live stream from a physical stand, if you’re combining the two, or 

office, or play targeted media to help engage with your target audience – all 

whilst answering direct messages and collecting visitor information. 

Virtual exhibition stand costs and benefits

Virtual stand benefits include:

• booth in the virtual exhibition - with full company profile, live-stream with 

up to 10 colleagues or delegates, play case study videos

• live-chat function – chat directly with all delegates visiting your booth, 

participate in event wide chat or directly contact delegates for private chat 

• receive a list of all delegates to your booth

• access for exhibitor to main stage conference sessions
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Exhibition prize draw

Overall exhibition prize draw sponsor

This entitles branding sponsorship on the prize draw card. Which 

encourages delegates to collect stamps in order to potentially win 

holiday vouchers. The main sponsor will also receive a 

compulsory stamp requirement to guarantee any delegate 

entering the draw will visit this main sponsors stand

Prize draw card sponsor

Achieve significant footfall to your stand with a unique stamp on 

the delegate entry cards, which entitles each delegate to enter our 

prize draw. Prize draw sponsorship will be allocated on a first-

come-first-served basis.
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Delegate bag

Every delegate will receive a branded bag on registering, 

containing all vital conference information. This bag is designed to 

be used during the full two days of conference in London, and 

long after the event is over.

Benefits include:

• corporate logo on the front of the bag

• one insert within the bag

• 150 word entry and colour logo on the virtual conference platform

• 2 x complementary delegate passes

• 2 x tickets to the summer conference dinner 

Every delegate has a name-badge and lanyard that must be worn 

throughout the two days of the conference in London to gain 

access to the main sessions and sub-plenary sessions.

Benefits include:

• corporate branding on all name badges and lanyards

• 150 word company profile in delegate handbook and on event app

• 2 x tickets to the summer conference dinner 
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Badges and lanyards
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Rate card
• Headline sponsor £6,500

• Video advertising sponsor £5,000

• Refreshment Break/Ad Break Sponsor £4,500

• Sub-plenary sessions £5,000

• Conference dinner sponsor £5,000

• Exhibition stand £415 per m²

• 3x2 = £2,490

• 4x2 = £3,320

• 6x2 = £4,980

• 8x2 = £6,640

• 4x4 = £6,640

• Online exhibition booth £1500

• Exhibition prize draw £300

• Exhibition prize draw headline sponsor £2,000

• Delegate bag £4,500

• Badges and lanyards £3,950

Prices listed do not include VAT
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For more information and to book contact: 

Paul Momber

Head of corporate business development

E: Paul.Momber@hfma.org.uk

T: 0753 911 8121

Kevin Taylor

Senior corporate business development manager

E: Kevin.Taylor@hfma.org.uk

T: 0750 756 1300

mailto:Paul.Momber@hfma.org.uk
mailto:Kevin.Taylor@hfma.org.uk
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Exhibition and sponsorship booking form

Company name: 

Contact name: 

Job title:

Address:

Post code: 

Telephone:

Email: 

Purchase order:

Invoicing address:

Exhibition stand sizes 

£415 per m2 (+ VAT)

Select 

options

3m x 2m = £2,490 + VAT

4m x 2m = £3,320 + VAT

6m x 2m = £4,980 + VAT

8m x 2m = £6,640 + VAT

4m x 4m = £6,640 + VAT

Online exhibition booth: 

£1,500 + VAT

Sponsorship opportunities Select 

options

Headline sponsorship: £6,950 + VAT

Video advertising sponsor: £5,000 + VAT

Refreshment Break/Ad Break Sponsor: £5,000 + VAT

Sub-plenary sessions: £5,000 + VAT

Conference dinner sponsorship: £5,000 + VAT

Delegate bags: £4,500 + VAT

Delegate badges and lanyards: £3,950 +VAT

Exhibition prize draw headline sponsor: £2,000 + VAT

Exhibition prize draw: £300 + VAT



About the HFMA

The Healthcare Financial Management Association (HFMA) is the UK representative body for finance professionals working in the NHS and the wider healthcare sector. Our aim is to 

support the NHS finance function, to promote good practice in financial management and to improve the general understanding of NHS finance issues.

Our work is informed by a number of committees and special interest groups made up of healthcare finance practitioners. We publish numerous guides and briefings aimed at finance 

professionals, non-executive directors and non-finance staff. We also provide training and development opportunities – including a suite of web based learning modules – across all of 

these groups. 

www.hfma.org.uk
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